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Fond regards,

One day Workshop on Taxation to the Port Officers
Dt. 08.01.2010




RBI likely to raise CRR by mid-January: J&K Bank

NEW DELHI: The Reserve Bank may raise the amounkbaeed to park with the ap4
bank (CRR) by up to 50 basis points in the secoaekvof January to suck liquidity frot
the system, Jammu & Kashmir Bank chairman HaseabuDsaid on Sunday.

"Currently the liquidity conditions (are tight).ebause of the advance tax flows. Once
that money comes back into the system you willaskguidity flush. The RBI may
actually start pumping out liquidity through a hikecash reserve ration (CRR) by
around 25-50 basis points,” Drabu said on the isieglof a function here to launch J&H
Bank calendar for 2010.

Moreover, Drabu added, the macroeconomic indicatorgoint to a hardening of interg
rates in the days ahead. The Reserve Bank is datmine out with the third quarter
review of the monetary policy on January 29 amtdnse speculations that it may sign
an interest hike to tighten money supply to contaenrising inflation.

Drabu, also a noted economist, however, said tighdeof liquidity by RBI through
hiking CRR or even raising repo rate might not indragely impact the banking sector’
interest rates as the market has already factarsdah possibilities.

"l don't think interest rate would change dramadiyoar instantly after RBI action...1

don't see banks' lending will change in responssther a CRR hike or even a repo ra
hike," he added.

E-Commerce

INTRODUCTION:

In the emerging global economy, e-commerce and s@ibss hav
increasingly become a necessary component of lsssisgategy and
strong catalyst for economic development. The natiggn of information
and communications technology (ICT) in business hagolutionized
relationships within organizations and those betweand amon
organizations and individuals. Specifically, thee ug ICT in business hdj
enhanced productivity, encouraged greater custopagticipation, ang
enabled mass customization, besides reducing oa4tis.developments |
the Internet and Web-based technologies, distinstioetween traditions
markets and the global electronic marketplace-sschusiness capital sijjp
among others-are gradually being narrowed down.néme of the game
strategic positioning, the ability of a company determine emergin
opportunities and utilize the necessary human ahmkills (such a
intellectual resources) to make the most of thggmdunities through an
business strategy that is simple, workable andtigedide within the conte
of a global information milieu and new economic ieowment. With its
effect of leveling the playing field, e-commerceipted with the appropriaf
strategy and policy approach enables small andunedcale enterprises
compete with large and capital-rich businesses. @mwther plang




developing countries are given increased accesisetglobal marketplac
where they compete with and complement the moreldped economie
Most, if not all, developing countries are alreagsarticipating in e
commerce, either as sellers or buyers. Howevefadditate e-commerc
growth in these countries, the relatively underttgyed informatior
infrastructure must be improved. Among the areaspfiicy interventior
are:

High Internet access costs, including connectiogrvise fees
communication fees, and hosting charges for websitgh sufficient
bandwidth;

Limited availability of credit cards and a natiades credit card system;

Underdeveloped transportation infrastructure texylin slow anc
uncertain delivery of goods and services;

Network security problems and insufficient segusiafeguards;

Lack of skilled human resources and key techneldi.e., inadequa
professional IT workforce);

Content restriction on national security and otpeblic policy grounds
which greatly affect business in the field of infation services, such as {
media and entertainment sectors;

Cross-border issues, such as the recognitioranoséictions under laws
other ASEAN member-countries, certification sergicemprovement @
delivery methods and customs facilitation; and

The relatively low cost of labor, which impliesatha shift to 4
comparatively capital intensive solution (includingvestments on th
improvement of the physical and network infrastuoej is not apparent.

It is recognized that in the Information Age, Imet commerce is
powerful tool in the economic growth of developioguntries. While ther
are indications of ecommerce patronage among langs in developing
countries, there seems to be little and negligide of the Internet fq
commerce among small and medium sized firms. E-ceroenpromise
better business for SMEs and sustainable econoraielapbment fo
developing countries. However, this is premisediwang political will anc
good governance, as well as on a responsible gmubdive private sectq
within an effective policy framework. This primezeks to provide policy
guidelines toward this end.

. CONCEPTS AND DEFINITIONS

What is e-commerce?

Electronic commerce or e-commerce refers to a walege of onling
business activities for products and services




It also pertains to “any form of busisésansaction in which th
parties interact electronically rather than by ptglsexchanges or dire
physical contact.”

E-commerce is usually associated with buying arilingeover the
Internet, or conducting any transaction involvihg transfer of ownersh
or rights to use goods or services through a coenpuediated network.

Though popular, this definition is not compreheasignough tq
capture recent developments in this new and reoolaty busines
phenomenon.

A more complete definition is: E-commerce is thes s electronic
communications and digital information processiaghnhology in busines
transactions to create, transform, and redefinatiogiships for valu
creation between or among organizations, and betweeganizations an
individuals

What are the different types of e-commerce?

The major different types of e-commerce are: bussifie-busines
(B2B); businessto-consumer (B2C); business-to-govent (B2G)
consumer-to consumer (C2C);and mobile commerceomAeerce).

What is B2B e-commerce?

B2B e-commerce is simply defined as e-commerce dxt)
companies. This is the type of e-commerce thatsdeath relationship
between and among businesses. About 80% of e-caren®iof this type
and most experts predict that B2B ecommerce wittiooe to grow fastg
than the B2C segment. The B2B market has two pyimmamponentse-
frastructure and e-markets Efrastructure is the architecture of B?
primarily consisting of the following:

logistics - transportation, warehousing and disiion (e.g., Procter ar
Gamble);

application service providers - deployment, hastamd management
packaged software from a central facility (e.ga€ and Linkshare);

outsourcing of functions in the process of e-comu@mesuch as Wel
hosting, security and customer care solutions ,(@gtsourcing provide
such as eShare, NetSales, iXL Enterprises and t&aivAccess);

auction solutions software for the operation aradntenance of real-tin
auctions in the Internet (e.g., Moai Technologiead aOpenSitg
Technologies);

content management software for the facilitatidnWeb site conten
management and delivery (e.g., Interwoven and Pedizt); and




Web-based commerce enablers (e.g., Commerce Obmwaser-baseq
XMLenabled purchasing automation software). E-m@rkare simply
defined as Web sites where buyers and sellersactt@vith each other ar
conduct transactions.10 The more common B2B exagid best practic
models are IBM, Hewlett Packard (HP), Cisco and.&kco, for instance
receives over 90% of its product orders over therhet.

What is B2C e-commerce?

Business-to-consumer e-commerce, or commerce betegapanie!

and consumers,involves customers gathering infaomat purchasing
physical goods (i.e., tangibles such as books @suwmer products) ¢
information goods (or goods of electronicn matenaldigitized content
such as software, or e-books); and, for informagjoads, receiving produc
over an electronic network.
It is the second largest and the earliest form-cbrmmerce. Its origins ca
be traced to online retailing (or e-tailing). Thilse more common B2
business models are the online retailing compasiuef as Amazon.cor
Drugstore.com, Beyond.com, Barnes and Noble andRuoy. Other B2(
examples involving information goods are E-Trade @ravelocity.
The more common applications of this type of e-camua are in the are
of purchasing products and information, and persbnance managemer
which pertains to the management of personal imvasts and finances wi
the use of online banking tools (e.g., Quicken).

What is B2G e-commerce?

Business-to-government e-commerce or B2G is gdgedafined ag
commerce between companies and the public settmfers to the use ¢
the Internet for public procurement, licensing m@duares, and othg
government-related operations. This kind of e-coneednas two feature
first, the public sector assumes a pilot/leadinde ron establishing
commerce; and second, it is assumed that the pstior has the greatd
need for making its procurement system more effectiWeb-base
purchasing policies increase the transparencyeoptbcurement process
(and reduces the risk of irregularities). To datayever, the size of the B2
ecommerce market as a component of total e-comnenosignificant, aj
government e-procurement systems remain undeveloped

What is C2C e-commerce?

Consumer-to-consumer e-commerce or C2C is simpliyinoerce
between private individuals or consumers. This tyiee-commerce |

V)

bt




characterized by the growth of electronic marketpdaand online auction
particularly in vertical industries where firms/lnssses can bid for wh
they want from among multiple suppliers.16 It p@dhas the greatest
potential for developing new markets. This typeeafommerce comes in
least three forms:

auctions facilitated at a portal, such as eBayclvhllows online real-tim
bidding on items being sold in the Web;

peer-to-peer systems, such as the Napster modeb{acol for sharing
files between users used by chat forums similatR€) and other filg
exchange and later money exchange models; and

classified ads at portal sites such as Excited@leds and eWanted (:
interactive, online marketplace where buyers anigérsecan negotiate ar
which features “Buyer Leads & Want Ads”). Consurt@business (C2B
transactions involve reverse auctions, which empadiag consumer to driy
transactions. A concrete example of this when camgeairlines gives
traveler best travel and ticket offers in respdisine traveler’s post that s
wants to fly from New York to San Francisco.

There is little information on the relative size global C2C e
commerce. However, C2C figures of popular C2C stgsh as eBay ar|
Napster indicate that this market is quite largeese sites produce millio
of dollars in sales every day.

What iIs m-commerce?

M-commerce (mobile commerce) is the buying antingebf goodsg
and services through wireless technology-i.e., haltl devices such
cellular telephones and personal digital assist@is\s). Japan is seen a
global leader in m-commerce. As content delivergrowireless device
becomes faster, more secure, and scalable, sonexébéhat m-commerd
will surpass wireline e-commerce as the method lobice for digita
commerce transactions. This may well be true fer Asia-Pacific wher
there are more mobile phone users than there &amét users. Industrig
affected by m-commerce include:

Financial services including mobile banking (when customers userthg
handheld devices to access their accounts and heaay Lills), as well a
brokerage services (in which stock quotes can Belalled and tradin
conducted from the same handheld device);

Telecommunications,in which service changes, bill payment and acct
reviews can all be conducted from the same handielite;

Service/retail, as consumers are given the ability to place andfpg
orders on-the-fly; and

Information services, which include the delivery of entertainme
financial news, sports figures and traffic upddtea single mobile device.
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How is e-commerce helpful to the consumer?

In C2B transactions, customers/consumers are givare influence
over what an how products are made and how serareegelivered, therel
broadening consumer choices. E-commerce allowsaffaster and moi|
open process, with customers having greater corfr@ommerce makg
information on products and the market as a whe&lity available an
accessible, and increases price transparency, \eh@hle customers to
make more appropriate purchasing decisions.

How is business relationships transformed throug

e-commerce?

E-commerce transforms old economy relationshipstitat/linear
relationships) to new economy relationships charasd by end-to-en
relationship management solutions (integrated teraded relationships).
How does e-commerce link customers, workers, supphs, distributors
and competitors?

E-commerce facilitates organization networks, wimeamall firms
depend on “partner” firms for supplies and proddistribution to addres
customer demands more effectively. To manage thenchf networkg
linking customers, workers, suppliers, distribut@isd even competitors,
integrated or extended supply chain managementicolis neededSupply
chain management (SCM)is defined as the supervision of materi
information, and finances as they move from suppdenanufacturer
To wholesaler to retailer to consumer. It invol#es coordination and
Integration of these flows both within and amongnpanies. The goal (
any effective supply chain management system islyiprovision of good
or services to the next link in the chain (andnodtiely, the reduction (¢
inventory within each link).

There are three main flows in SCM, namely:

the product flow, which includes the movement obds from a supplig
to a customer, as well as any customer returnsrgice needs;

the information flow, which involves the transnmigs of orders and th
update of the status of delivery; and

the finances flow, which consists of credit terpayment schedules, a
consignment and title ownership arrangements. S8GM applications ar|
based on open data models that support the shairidgta both inside ar
outside the enterprise, called the extended emderpand include ke
suppliers, manufacturers, and end customers o€eifspcompany. Sharg
data resides in diverse database systems, or datheuses, at seve
different sites and companies. Sharing this datpstheam” (with ¢
company’s suppliers) and “downstream” (with a comps clients) allows
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SCM applications to improve the time-to-market obqucts and redud
costs. It also allows all parties in the supplyicha better manage currg
resources and plan for future needs.

What are the relevant components of an e-busine
model?

An e-business model must have:

1. A shared digital business infrastructure including digital productio
and distribution technologies (broadband/wirelestsvorks, content creatid
technologies and information management systems)chwwill allow
business participants to create and utilize netvemdnomies of scale a
scope

2. A sophisticated model for operationsincluding integrated value chain
both supply chains and buy chains;
3. An e-business management modeatpnsisting of business teams ang
partnerships; and

4. Policy, regulatory and social systems-i.e., burss policies consistent with
e-commerce laws, teleworking/virtual work, distancdearning, incentive
schemes, among others.

What is the role of government in the developmentfoe-commerce in
developing countries?

While it is generally agreed that the private sestwmuld take the leg
role in the development and use of e-commercegtwernment plays a
instrumental role in encouraging e-commerce growtiough concret
practicable measures such as:

1. Creating a favorable policy environment for eaceerce; and

2. Becoming a leading-edge user of e-commerce t@@ndpplications in it
operations, and a provider to citizens of e-goveminservices, to encoura
its mass use.

What is a favorable policy environment for e-commece?

Among the public policy issues in electronic comoeerthat
governments should take heed of are:
“bridging the digital divide” or promoting accessinexpensive and ea
access to information networks;
Legal recognition of e-commerce transactions;
Consumer protection from fraud,;

or

Protection of consumers’ right to privacy;




Legal protection against cracking (or unauthorizedess to comput
systems); and

Protection of intellectual property. Measures ddrass these issues m)|
be included in any country’s policy and legal framek for e-commerce.
Is important that government adopt policies, lawd acentives that foct
on promoting trust and confidence among e-comme@aeicipants an
developing a national framework that is compatibi international normg
On e-commerce (covering for instance, contract reefoent, consumq
protection, liability assignment, privacy protectjointellectual propert
rights, cross-border trade, and improvement ofvede}i infrastructure
among others).

Activity Report for the month of January 2010

S.No. | Date Subject

2 18/01/2010 | Election to the Managing Committee of
Tuticorin Branch 2010-2013.

4 28/01/2010 | Teleconference on “Furnishing of return of
Income & Assessment Procedure”

- 28/01/2010 | Managing Committee Meeting
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